
 

Issue 48 

Data Kings (Part 1 of 2) 

In issue 47 I touched on 6th generational warfare 

(Information and Data) and gave some examples of 

how we are experiencing some smaller cases of how 

it’s currently being utilized. But if you were paying 

attention, you’ll notice that I never ‘really’ touched on 



6G warfare and that was by design, but I will explain 

it now (or will I?).  

I know I have gained a reputation as the ‘IT Guy’ 

within our community and in a few respects that may 

be partially true. After 30+ years in IT I am by default 

going to know more than 98% of the people out 

there but that stands to reason. Can I read a 

network or server topology diagram? Yes. Could I 

implement that topology? Not a chance. For 

probably 5-10 years now my primary focus has been 

on ‘Big Data and Analytics’ because as a manager 

it’s a must have skill set to survive and predict what 

the next projects need to be to gain a competitive 

edge. 



So, the chances are pretty good that when you think 

‘data’ and I think ‘data’ we are very much thinking 

about two different things. In other words, those that 

request data and those who deliver data have two 

very different motives and mindsets. 

You see surveillance capitalists hijacked the digital 

arena several years ago. It was supposed to be the 

democratic golden age, but we have now moved into 

an extreme new form of social inequality which in my 

opinion threatens to remake society as it unmakes 

democracy. The new inequality is defined by 

unequal access to learning imposed by private 

companies that use information for capture, 

production, analysis, and sale. It’s now become the 



fast-growing abyss between what we can know and 

what is known about us.    

There’s an unwritten political doctrine that bypasses 

democratic oversight and essentially grants the 

largest technology companies a license to steal 

human experience, render it as behavioral data, and 

then turn around and declare that data as their 

private property. I’ve spent the last 20+ years 

studying the rise of the digital not only as a 

technological force but in recent years as a 

geopolitical force that has driven us into an 

information civilization. Over those couple decades I 

have watched startups morph into surveillance 

empires with power beyond anything we can 



imagine. They have become ‘big data’ companies 

that are powered by global architectures that are 

designed to monitor human behavior. 

There’s a term in big data called ‘Behavior Surplus’ 

which is basically the concept of sweeping up data 

about someone. It’s not the data you’re interested in 

protecting like social security numbers, medical 

information, or anything you might consider 

confidential. It’s all the ‘extra’ data that is more than 

is required for product or service improvement. It 

used to be that online browsing, search, text, or 

images were used to extract data about you but the 

lens widened in a very big way and now it includes 

pretty much everything imaginable. Bodies, faces, 



voices, emotion, conversation, location, movement, 

activities, spaces, sounds…..all considered ‘surplus’.  

All this information is conveyed through complex 

supply networks of devices, apps, 3rd parties, 

computational factories (aka Artificial Intelligence) 

where they are manufactured into behavioral 

predictions. These prediction products are ‘about us’ 

but they are not ‘for us’. Instead, they are sold to 

business customers in a new kind of market that 

trades exclusively in ‘human futures’. So, the new 

product is the prediction, and the businesses 

compete on the quality of those predictions. They 

sell ‘certainty’. And what we have witnessed is this 



marketed has birthed the richest companies in 

history.  

This all started with online targeted ads but has 

moved at light speed into pretty much all industries.  

There was a 2018 Facebook document picked up by 

The Intercept which talks in detail about the 

Facebook prediction engine which the company 

described as it’s ‘AI Backbone’ which ingests trillions 

of data points every day and then trains AI models 

and deploys them to the server fleet for live 

predictions. That server fleet is now able to produce 

more than 6 million predictions of human behavior 

per second. So, by executing these predictions 24 

by 7 they are now able to predict your behavior in 



ways your brain simply cannot process. Let’s talk 

about 2 examples that Facebook has used. 

Facebook calls them ‘Massive Scale Contagion 

Experiments’. 

Experiment 1: They used the Facebook prediction 

engine in 2010 to use subliminal tags and social 

comparison dynamics to try and ‘get out the vote’. 

Experiment 2: They again used the even more 

robust Facebook prediction engine in 2012 to try and 

influence how people ‘felt’. 

So, there was an executive summary of the results 

of both experiments 1 and 2 that came to two 

conclusions: 



1.  We now know we can manipulate the prediction 

engine in such a way as to successfully 

influence real-world behavior and feeling. 

2.  We now know we can accomplish this by 

bypassing human ‘awareness’. 

Experiment 3: The next experiment reached even 

further and is probably the one most familiar to all of 

us, it was called .  Interestingly enough, what 

many people do not know is that Pokémon Go was 

developed and incubated for many years inside of 

what company? Google.  

So, what was the story with Pokémon Go? Well, 

everyone was running around with friends and family 



and moving around the city finding those Pokémon 

creatures. What they didn’t realize is they were all 

participants of a game within a game. So, what was 

the game that we only found out about much later? 

Business like McDonalds, Starbucks, and Wal-Mart 

were paying Niantic Labs which was the company 

that spun off Pokémon Go from Google so it 

wouldn’t look too nefarious. But what were they 

paying for exactly? They were paying Niantic Labs 

to make sure their customers playing the game 

ended up in their establishment. 

This my friends is one small example of how Big 

Data works. It was never about providing you with 



more data, but rather about using data to influence 

your actions. 

Let me give you an example that should hit home in 

a meaningful way.  

Open a browser. Google, Bing, DuckDuckGo, 

whatever…. pick your browser.  For this example, I 

will use all three. 

Now I’ll type any 3 digit number follow by COVID 

cases….for example, ‘598 COVID cases’.  

Well, what do you know! 

• Google is showing me 598 cases in Cambodia 

and in Ventura County. 

• Bing is showing me 598 cases in 

Massachusetts. 



•  And watch out Brunei and Idaho because 

there’s 598 cases in your neck of the woods as 

well. 

 



And of course, the list for each is shortened here for 

example purposes but there are several other 

locations with 598 per location. Interesting. 

Let’s pick another random 3-digit number. How 

about 703? But again, you can pick any 3-digit 

number you prefer, it makes no difference 

whatsoever. 

• Google is showing me 703 cases in Wisconsin 

and Pennsylvania just for starters. 

• Bing is showing 703 in Wisconsin and several 

other places. 

• And then DuckDuckGo has 703 in Alberta as 

well as Tennessee. 



 

 



As always, I encourage you to try this at home. 

In part 2 I’ll dig much deeper into how 6th 

generational warfare will continue to change 

everything about the upcoming election cycles but in 

a much better way than you might expect. We’ll also 

talk about this man who is a big time thought leader 

in this space. Our enemies are not always the ones 

you think. 

 

But let’s close out with something a little on the 

lighter side that is related but not really. Sometimes 

the weight of this research and the current 



circumstances requires me to reflect on something a 

little more real. Last night I was watching a video of 

Elvis doing both a rehearsal and concert version of 

the song “I Just Can’t Stop Believing” written and 

recorded by the great BJ Thomas. But before 

listening to the Elvis version I pulled up the BJ 

Thomas version which was very good. I was quickly 

reminded why BJ Thomas had one of smoothest 

most rhythmic voices of all time.   

 

Then I listened to both the rehearsal version as well 

as the concert version that Elvis did back in 1970. I 



was again quickly reminded why so many people to 

this day think that Elvis Presley was the only man 

that ever sang that song.    

 

There’s big data, there’s perception, and then 

there’s reality which is always The King.    


